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Editor’s Choice

AmericanUniversity
of Sharjah

Learning in the Lap of Luxury

Despite being young in age, American University of Sharjah
(AUS) is acclaimed throughout the region for its academic
excellence and multicultural campus life
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ounded in 1997 by His
Highness Sheikh Dr. Sultan
Bin Mohammad Al Qassimi,
Member of the Supreme
Council of the United Arab Emirates
and Ruler of Sharjah, the university
was envisaged by His Highness as a
leading educational institution in the
Gulf region.
Consciously based upon American
institutions of higher education,
AUS is thoroughly grounded in
Arab culture and is part of a
larger process of the revitalization
of intellectual life in the Middle
East. AUS is an independent, notfor-profit coeducational institution
that is proud of its role as a leading
comprehensive
coeducational
university, serving students from the
region and around the world.
As a provider of quality higher
education in the Gulf, AUS is licensed
and its programs are accredited
by the Commission for Academic
Accreditation of the Ministry of
Higher Education and Scientific
Research in the United Arab
Emirates. AUS is also accredited
in the United States of America by
the Middle States Commission on
Higher Education.
The bachelor of science degree
programs in chemical engineering,
civil
engineering,
computer
engineering, electrical engineering
and mechanical engineering offered
by the College of Engineering are
accredited by the Engineering
Accreditation Commission of ABET.
The bachelor of science degree
program in computer science offered
by the College of Engineering
is accredited by the Computing
Accreditation Commission of ABET.
The Bachelor of Science in Business
Administration as well as the
Master of Business Administration
and Executive Master of Business
Administration degrees offered by the
School of Business Administration
are accredited by the Association
to Advance Collegiate Schools of
Business (AACSB). The Bachelor
of Architecture program of the
College of Architecture, Art and
Design is accredited by the National

Architectural Accrediting Board
(NAAB) of the United States.
In addition, AUS is proud to be
a reflection of the progressive spirit
of the Emirates, admitting bright
young men and women as students
solely on the basis of their academic
qualifications regardless of race,
color, gender, religion, disability,
age or national origin. Strategically
placed between the Far East and
the West, between Africa and
Asia, their location is one of their
greatest assets.
From ancient times to the modern
day, Sharjah boasts a well-deserved
reputation throughout the region as
an important center of commerce
and trade as well as art and culture.
Strategic Future
Every department on campus has
been involved in helping set its
strategic directions, which support its
mission and vision. AUS’s priorities
are academics, building the campus
community, developing mutually
beneficial external relationships and
enhancing institutional effectiveness.
Vision
American University of Sharjah
(AUS) will be the region’s leader
in higher education, known for
excellence and innovation in teaching,
learning, research and service.
Mission
American University of Sharjah (AUS)
is a comprehensive, independent,
non-profit, coeducational institution
of higher education that fosters
excellence in teaching, learning and
research. Based on an American
model of higher education and
grounded in the culture of the Gulf
region, AUS fosters a community
that embraces cultural diversity and
whose members are committed to the
ideals of open intellectual inquiry,
ethical behavior and social and
civic responsibility.

Certitudes
• American University
of Sharjah (AUS) is the
region’s leader in higher
education.
• It is known for
excellence and
innovation in teaching,
learning, research and
service.

Beacon of
Tomorrow
• American University
of Sharjah (AUS) is
a comprehensive,
independent, non-profit.
• The coeducational
institution of higher
education that fosters
excellence in teaching,
learning and research.
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